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Department of Commerce
SGK Government Degree College, Vinukonda, Palnadu Dist.
Tit] _ ~Survey Questaonnaire
€ of the project: Banking Services and Habits in Vinukonda Rural
Project execution area’ Vinukonda Rural

i\umc.of the Respondent: Name of the Mentor:
Dt:::-h:o ?jame of the student:
2 rogramme:
1. Gender of Respondent?
o  Male
c  Female
o Others
2. Age of Respondent?
c  Bellow 18
o 18-30
o 3045
o 4560
o Above 60
3. Occupation of Respondent?
o  Emplovee
©  Selfemployed
o Business
o Others
4. How much your annual income ?
o Bellow 2 Lakhs
o 2L-5L
o SL-I10L
o Above 101
5. Do you hlave bank account ?
o Yes (specify Bank Name: )

o No
-Which Purpose You lave opened Bank Account?
o Savings Pumpose
o Salary Purpose
© Loan Pumposce
o Welfare Schemes Purpose
o

>

7. Reason For Maintaining Bank account in this Bank?
o Nearto My Houwse
User Fnendly Bank
o Giving Good interest Rates

8. Type of Bank Account?
o Saving
o Curment
o Fixed

O

Do you Have a Debit Card?

Yes




¢ No
10. You have Linked Your Aadhaar with Your Bank nccount?

Yes
Nﬂ
'L Do you Have Awarenes About ATM Operations?
O Yes
(8] No
12.D0 You have Cheque Book Facility in Your Bank?
©  Yes
Q No

13. Do You have Use Digital Transactions For Your Account ?

©  Yes(Ifyes Speeify ...Net Banking/Mobile Banking)

o Nt'l
14, What js your preferred payment app for transferring money among people 7
o Google pay

O

©  Phone pe
©  Amazon pay
o  Whats app pay
o Others
15. Why do you prefer paying through these payment apps ?
Convenience

Multiple payment methods

o
o Cash back

o

o Betier user experience

c Yes
(@] No
I7. Digital payment system is better than cash ?
© Yes
c No
18. Do you think your bank offers a Good interest rate?
o Agree
o Strongly agree
o Disagree
o Strongly disagree

19. Do they charge unnecessarily for not maintain minimum balance in
your account?

o Yes
o No
20. Does your bank have listed its share in stock exchange?
c Yes
o No

o  WeDon’t Know
21. What do you feel about overall service quality of your

bank?

o Excellent
o Very good
o Good

© Average
o Poor



I'would like to take the opportunity to express my sincere gratitude o all people who
have helped me with sound advice and able puidance.

I 'would like to express my sincere obligation to Dr. K.SRINIVASA RAO,
PRINCIPAL, SGK GOVERNMENT DEGREL COLLEGE,VINUKONDA for

providing various facilitics.

Il am thankful to M JAGADEESI [, HOD,Department of Commerce for providing
proper help and encouragement in the preparation of this report.

I am thankful to KASULA KOTESWARA RAO. my Mentor, he given his support, and
valuable information and guidance, which helped me in completing this task throughvarious

stages.



Dopnttmont of Commerce
SOK Governmont Dogroo Collogo Minukondn, Palnada Dimst

Title

pfqect oxecution aron Vinukondao 1Rurnl

Name of the Respondent:
Locality:
Door No:

L Gender of Responden?
Male
lemale
Others

\p\_ of Respondem?

S Bellow 18

o 18-30

o 3045

o 4560

Above 60
(Xtup mon of Respondent?
o Employce
o Selfemployed
Business
Others

PJ

'u-J

0O 0 O

4. How much your annual income ?
o Bellow?2 Lakhs
o 2L-5L
o SL-10L
o Above 10L

LA

. Do you lave bank account ?
o Yes (specify Bank Name:
o No
6. Which Purpose You hve opened Bank Account?
o  Savings Pumosc
o Salary Purposc
o Loan Purpose
o Welfare Schemes Purpose
7 Reason For Maintaining Bank account in this Bank?
o Near 1o My House
o User Friendly Bank
o Giving Good interest Rates
8. Type of Bank Account?

o Saving
o Current
o Fixed

9. Do you Have a Debit Card?
o Yes

Survoy Quostionnaire
of the project. Banking Sorvicos and Habits in Vinukondn Fural

Nuoume of the Mentars
Name of the student;
Programme:



10 Yo have Linked Your Aadhanr with Y our Bank account?
.\'I 1

FE D0 you |lave Awarenes About ATM Operations?
Yen
No

1210 You tave Cheque Book Facllity in Your Bank?
Yes
No

I3 Do You have Use Digtal | ransactions For Your Accourt 7
Yoo ( If yes Specify .. Net Banking/Mobile Banking)
No

T4 Wihat is your preferred payment app for transferring money among people ?
Cioogtle pay
Phone o
Amazon pay
Wiats app pay
(Onhers

15 Why do you prefer paying through these payment apps ?
Convenience
Cash back
Multiple payment methods
o Better iner experience
16. Do you trust the security of digital transaction services ?

o Yeu
No
17. Digital payment system is better than cash ?
o Yes
o No
18. Do you think your bank offers a Good interest rate?
O AP’,ﬂ.L‘

o Strongly apree
o Disagree
o Strongly disagree

19. Do they charge unnecessarily for not maintain minimum balance in
your account?

o Yes
o No
20. Does your bank have listed its share in stock exchange?
o Yes
o No

-  WeDon't Know
21. What do you feel about overall service quality of your
bank?

o Excellent

o Very good

n Good

o Average

o Poor
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CHAPTER 1
INTRODUCTION



INTRODUCTION

In this era of global competiton the Banking scctor has emerped as o vital service
Sepmentation, structuring of activities and scope of Banks has

industny. More about the
lThe Financial

chanped its landscapes in due of clanges in the world cconomy at larpe.

Insurance & Foreign transactions.  [he

& investment  activities  are added  with
technological  revolution las added  the usape of information & communication

techniques that are sophisticated used & replaced the manual banking transactions. k-

Banking is not a new topic of the town today, but has raised the business of banking

sector by 4.6
%% only duc to technological advancements. This paper is an atiempt to studythe
Awareness of e-Banking lacilities among the college students.

Ilectronic banking is the concept of new millennium. It is the process of performing

banking transaction with the use of electronic technology.
{ Banking mears providing banking services to customer at his home,office

Interne
It mecans provide barking services

travelling with the use ol electronic technology.
to customer at anywhere and anytime, there is no limitation of place and no limitation of

time. It is a conveyance services 1o customers. The rapid changes in business operations
in contemporary times in the form of technological improvement require banks to serve

their customers electronically. Traditionally, banks have been in the fore front of
hamessing technology to improve their products and services. The banking industry and
its environment in the 21% century is highly complex and competitive and there for the
need for information and communication technology to take centre stage in  the
operations of the bank. Electronic banking is critical in the transformation drive of the
banks in arca such as products and services and how they are deliver to customers.

Thus it is seen as a valuable and powerful tool in the development growth, promotion of
innovations and enhancing competitiveness of banks, information technology has been

found to lead to improvement in business efficiency and service quality and hence attract

customers as well as retain them,



OBJECTIVE OF THESTUDY
. To study the awarencss regarding Banking Services among
Rural Population.

2. To understand how internet banking influences the Rural Peoples
3. To know whether Rural Peoples are using E-Banking services
providedby the banks.
SIGNIFICANCE OF THE STUDY
Internet Banking is very popular terms in this global world. Now generally all banks provide
Internet Banking services in cvery city. There is no any geographical limitation forlnternet
Banking services. But the utility of the Internet Banking is dependent on the awareness of
Internet Banking services, and information about the Intemet Banking services. Generally
students have theoretical knowledge of Internet Banking and different services in Internct
Banking. But all students no used this knowledge in practical way. So itis necessary to find
out whether students really using Intemet Banking or not. This study issignificant since it
makes an attempt to study the awareness of college students about E- banking.
STATEMENT OF THE PROBLEM
This study focuses on the awareness, adoption, etc of Internet banking services among
students and aims to gain a deeper understanding of the factors influencing the

adoption of Internet hanking services by students, particularly among the college

students.
RESEARCH DESIGN

A research is a valid when a conclusion is accurate or true and research design is the
conceptual blueprint with in research is conducted. A scholar for his research is
conducted. A scholar for his research, prepare an action plan it constitute the outline of
collection, measurement and analysis of data.

Nature of study

The nature of study states as descriptive.



Nature of data
he study is based on both secondary and primary data.

Source of data
I'he primary data were collected by distributing questionnaire and sccondary data was
collected from intemet and magazines. — |

Sample design

A sample design is the framework, or madmap .that server as the basis for the selection
of a survey sample and affects many other important aspects ofa survey as well .One
must define a sampling frame that respects the population of interest from which a

sanple is to be drawn.

Nature of population

Peoples of the Upparapalem Village,Vinukonda Mandal , were considered as
population of study.

Sample unit

Sample unit of the study is the Peoples of the Upparapalem Village, Vinukonda Mandal
Methods of sampling

In this method, method of sample is used is convenience sample method.
Size of sample
Here 50 Households are used as sample for the study.
Tools for analysis
O Percentage analysis
o Table and Diagrams.
Chapterisation

Chapter 1- Introduction

Chapter 2-Theoretical Framework

Chapter3- Review of literature
Chapter 4- Data analysis and interpretation

Chapter 5-Finding, suggestion and conclusion



CHAPTER 2
THEORETICAL FRAME WORK



THEORETICAL FRAMEWORK

The information technolopy development has revolutionized the way of doing business by

creating a virtual market place ncross the gobe through the internet. Internet is not only

usad for sharing information but is increasingly used as a distribution channel, advertising

channel and as a flexible user- fnendly mode for payments, The

propertics of internet make
't an ideal medium for delivering financial services specifically banking products and

senvices and henee using the internet technology to deliver the banking services reduce the

costs and eliminates uncertainties both for the bank and customer,

The advent of technology has brought out new electronic channels to deliver banking

services such as Automated Teller Machines (ATMs), internet banking and mobile banking,

Servicing through the technology based channel is cost effective than the traditional branch

banking for banking industry. tence, Indian banking industry is heavily

investing on
technology

based channels and these channels are expected to be utilized by the customers
for their day to day activities like fund transfer, bill payment, ticket booking,
mobile recharge,

shopping and

Online banking is a convenient, cost efficient and time saving channel for the customers to
transact with bank at any time anywhere. Since online banking transactiors are processed
clectronically it offers quick and efficient service for the customers. Nevertheless online

banking services is yet in its mascent stage and Indian banking customers are reluctant to

adopt online banking services .

Adoption is an important step for acceptance of any technology, but long term viability of
the technology depends on continuous use rather than first time use.Innovation diffusion
theory proposed by Roger (1995) states that adopters reevaluate their earlier acceptance
decision during their final confirmation stage and decide whether to continue or discontinue
that innovation at their post adoption stage.

Information technology has changed the face of banking industry in India. The adoption of
information technology started as a mere automation process for the routine works of banks

duning 1980. It was integrated with business process
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compeution . In tle Irdien Lawbing rdaesy scdirvaton e frrioq) danger tad et
with Narasimhan commitee’s WgEmlen 0 1991 for compnteraation, (ellomet  Saraf
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7. Internct Banking reduces the risk of customer o carry cash on travelling
due to Internet Banking services he can withdraw cash anywhere and so
there is no need to keep eash with him, he can use Credit Card and ETT
other Intemet Banking facility intravelling.

8. Customers can make utility service bill payment with the use of Intemet
Banking services which save his time to pay bills.

9. Customers can take accurate decision regarding financial matters

hecause require information is available on every bank website,

Banking Services Provides

Banks ATM:

ATM is a very popular service in this world. The Automated Teller Machine isan effective
delivery channel, which play a vital role in consumer satisfaction and cost control of
transaction of banks. ATM arc emerging as the most useful tool to emsure “Any time
Banking™ or Any Time Money.

NEFT/RTGS:

NEFT means national electronic fund transfer system and RTGS means Real Time Gross

Settlement System which enables an effective service, economical and reliable system of

transfer of funds from bank to bank as well as from remitter’s account in a particular bank

to beneficiary’s account in another bank across the country. IT is useful to customers to

transfer funds from one bank branch to another branch and also another bank.

Internet Banking:

Internet banking is a retail banking which enables customers to operate his account from

anywhere and anytime. Internet Banking provide Fund Transfer, Credit PPF Account,
Request Issue D.D., Request For loan, utility bill payments , Online bill payments, Online
ticket booking. Online share trading, credit card payment, LIC premium payments, Online
donation etc.

Mobile Banking:

Mobile banking services is provided by banks on request of customers. This service is

provided with secure ID and password to customer’s mobile banking



Ofler Tund tramfer, immediate paymerns scrvice, cheque book request, bill

payments. mohile and DT recharge, M Commerce tra nsactions ctc

SMS Banking:
I'his service ts provided with the help of mobile phone of the customers. It offers balance

cnquiry, last three transactions statements, cheque status, Alert for password penerations

O11 (one nime passwonl) ete.

Cards Facility
Banks provide different debit cards and credit cards facility. With the use of these cards

customer can purchase, can make ccommerce transaction, and also can pay bills etc

Adoption of Online Banking in Indian Banks

In India, new genemtion private sector banks namely ICICI Bank and HDFC Bank were the
pioncers in introducing internet banking services. ICICT bank introduced online bankingwith
limited number of services in 1996 followad by Citi bank and Indusind Bank. HDFC bank
started offering online banking services in the year 1999, 1t was during 1996-1998 thatthe
hanks adopted intemet for their transactions, however the adoption of internet and usage in
banking industry gained importance only in 1999. Initially nationalized banks hesitated and

viewed online banking as insecure channel and then SBI launched internet banking in 2001
and experienced good response from customers. Eventually Canara Bank, Allahabad Bank,
Punjab National Bank, Bank of Baroda, Syndicate Bank and others introduced it

very bank in India have internet banking facility but not all the banks

In current scenario ¢
atures of internet banking. The level of providing online banking

are providing integrated fe
cervices differs from bank to bank. RBI report (2001) shows that, level of online banking
services has been categorized as i) The basic level service, where the bank's website
disseminates information about the products and services of a particular bank. ii) Simple
s.which allows customers to submit their instructions, applications for

transactiona) website
not permit any fund based transactions

different services, queries on their services, but do
on their accounts and iii) Fully transactional websites, which
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allows customers to operate on their accounts for trams fer of funds, payment of different bills,
subsenbing other products of the banks and to do purchase and sale tramsactiors. The fully
tramsaction websites are integrated online banking websites which offers all services such as
account enquiry, fund tramsfer, online trading, deposit renewal, stop payment, request for
choque book and demand drafl, payment of irsurance premium, payment of motile phone
hills, clectncity bills, water bills credit card bills, railway ticket reservation, movie tcket
reservation, e-mobile recharge and e-donation services (Markarkandy and Daptardar 2011 )
Indian banks that offer online services still have a long way to go compared to other
developed countries (Khan et al 2009). Almost all the banks operating inindia arc having
their websites, but only a few banks provide fully transactional online banking services. REI
initative to improve technology for the banking sector during 2010-11 has forced all the
commercial banks to offer integrated online banking services (RBI Report of Trend and
Progress of banking in India 2010-2011). Recently, all the Indian banks are encouraging
their customers to use online banking services. Besides cost and revenue impact, banks

realized that customer satisfaction and retention is highly important to make competitive

advantage.
Acceptance of Online Banking Services
Acceptance of any technology can be measured in three stages like intention, adoption and
comtinuous usage. Customers are making acceptance decisions to use a service, which were
different from the continuance decisions since continuous use is a post-adoption behavior.
It was observed that continuance has been referred through the intention to continue the
service after customers have acquired the services. Continuance intention or repurchase
intention refers to an individual's judgment of repurchasing a specified product or
servicesfrom the same business, by taking their circumstances or situations into account.
Adoption of any new innovation is often very diflicult. Many innovations require

lengthyperiod often of many years from the time they become available to the time they

are widely adopted (Rogers 1995). The World Wide Web is



relatively new product and therefore its adoption is still at the starting stage of the diffusion

curve (Jayawardhem et al 2003). Hence virtual bank or bank through Word Wide Web or

branchless bank is also a very new concept to any country (Sadeghi and Hanzace 2010). In
traditional banking there is face to face interaction between the customers and  banker
whereas in the case of online banking customers access their transactions through an
electronic media This kind of system is very new for Indians. Though this new system offers
potential benefits to the customers, it has to convince the customer’s emotional or

psychological belief and also the banking need. Being a developing country online banking

penetration in India differs from the context of developed countries.
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CHAPTER 3
DATA ANALYSIS AND INTERPRETATION



Table 4.1 showing gender classification of respondents on the basis

of
g
Gender No. of Respondents | Percentape
NMale 33 63%% =1
femak 16 32%
Total ) 100 0

(Source Survey data)

The above table reveals that among 50  respondents 32% of the
respondents are female and remaiming 68% are male

Figure 4.1 showing classification of respondents on the basis of gender

e ——

lm

(Source: Survey data)



Tabled.2

showing classification of respondents on the basis

of Age
Particulars No .of Respondents Percentage
15-25 12 4
25-45 48 926
Total 50 100

(Source: survey data)

The above table reveals respondents on the basis of age by respondent’s .From the above

table it is clear that majority of the respondents that is 96%have the age limit of 25-45
and remaining 4% have the age limit of 15-25.

Figure 4.2 showing classification of respondents on the basis

of Age

(Source: survey data)



Table 4.3 showing cla

Cceupation of R cspondent

ssification of data on the basis of

Particulars No. of Respondents Percentage
Employed 12 30

Self Employed 14 70
Agriculture 24 100 |
Total 50 ]

(Source : survey data)

The above table reveals classification of respondents on the basis of Occupation of
among Respondents. Among 50 samples 30% of the respondents are Aw

And ,70% are not aware of net banking.

Columni

® YES s NO

(Source : survey data)



Table 4. 4showing the classification of data on the basis of

Annual Income of Respondent

Particulars No .of Respondents Percemage
Below 2 Lakhs 38 76%
210 5 Lakhs 16%
510 10 Lakhs 2 04%
Above 10 Lakhs 2 04%
Total 50 1007

(Source . survey data)

The above table reveals classification of respondents on the basis of their Annual
Income. Among 50 samples 76% of the respondents have Below 2 Lakhs income,16%
have02 to § Takhs Income 02% have 05 to 10 Takhs Income and rest of 2% have 10

lakhs and above Income.

Figured.4showing the classification of data on the basis of

how often do von nse F-banking inlast 6 months

Annual Income

(Source : survey data)

= Below 2 Lakhs

m02to O5Llakhs = 05to 10Lakhs

s Above 1olakhs




Table 4.5 showing classification of data on the basis having
Dank Accounts

Particulars No. of Respondents Percentage
YES 45 9
NO 5 10
TOTAL 50 100

(Source: survey data)

The above table reveals classification of data of Respondents having Bank Account
Amang 50 samples 90% of respondents have Bank Accounts in Different Banks 10%

of respondents don’t have bank Accounts.

Figure 4.5 showing classification of data on the basis of having
Bank A ccounts

Having Bank Accounts

EYES "NO B ®

(Source : survey data)




Table 4.6 showing classification of data on the basis of
reason by which Purpose they Opened Bank Accounts

Particulars No. of Respondents Percentage
Saving Purpose 10 20%
Loan Pumpose 25 500,
Salary Purpose 05 10%
Welfare Schemes 10 20%
Purposc

Total 50 100%

(Source : survey data)

The above table reveals classification of data of respondents on the basis reason by
which which Purpose they Opened Bank Accounts. Among 50 samples 50% of the
respondents are Loan Purpose, 25% have Loan & Welfare schemes Purpose Purpose
.and 10% have Salary Purpose
Figure 4.6 showing classification of data on the basis of
reason by which Purpose they Opened Bank Accounts

Reason for Bank Accounts Opened

® Saving ®Lloan ® Salary ™ Welfare Schemes

(Source : survey data)



Table 4.7 showing classification of data on the basis of
Types of Bank Deposit Accounits

Particulars No. of Respondents Percentage

Saving Deposit 41 82%
Current Deposit 03 - %
Fixed Deposit 06 12%

Total 50 100%

(Sourece © survey data)

The above table reveals classification of data of respondents on the basis of Which type
of Deposit Accounts they Opened. Among 50 samples 82% of the respondents have
answered Saving Deposit Accounts,12% have Fixed Deposit Accounts, and 6%

Figure 4.7 showing classification of data on the basis of

Tyvnes of Rank D

gpnci t Accounts

® Saving deposit ™ Fixed Deposit  * Current Deposit m

have Current Deposit Accounts.

(Source : survey data)



Tabled4.8 showing Classification of data on the basis of
gquestion ave you Debit Card

Particulars No. of Respondents Percentage
Yes 45 9%
No 5 10%
Total 50 1007
(Source : survey data)

The above table reveals classification of data of respondents on the basis of question
have you Debit Card Among 50 samples 90% of the respondents have answered

yes,10% have chosen No.
Figure 4.8 showing Ciassification of dara on the basis

ofquestion Have you Debit Card

Having Bank Accounts

=YES sNO m m

(Source : survey data)



Table 4.9 showing Classification of data on the basis of
question doyou Use E-banking Seivices.

/l‘articulnrs !No.of Respondents ’ Percentage
!ch 110 l 10%

"No "49 l 20%,
Fotal 150 [ 100%

(Source : survey data)

The above table reveals classification of data of respondents on the basis of question do

ou use E-banking Services. Among 50 samples 009 of theresponderts have ancwered

NO, 10% have chosen yes.

Figure 4.9 showing Classification of data on the basis of
question do you Use E-banking Services.

E banking Services

“Yes eNo m m

(Source : survey data)



CHAPTER 5
SUGGESSIONS & CONCLUSION



SUGGESTIONS

!. The Banks can introduce campaigns in the college campus in order to

make students more familiar and aware about the E-banking services offered

by them.

2. The Banks can introduce more Customer friendly services like no frill

-

accounts, etc.
3. It is advisable to banks not to charge for SMS services, debit card
charges, etc from Rural community, since most of them belongs to non-

income group .irregular income group.



CONCLUSION

This study can be concluded that most of the students are aware about various E-
banking services offered by their bank. E-banking is quite popular among students
since it is convenient to use and time saving too. ATM is popularservices

among students. There is need to create awareness about Internct Banking security.






